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Creamfinance is a leading tech-focused 
consumer loans company

offering multiple credit products for lower and middle-income 
borrowers in emerging markets. 

Creamfinance offers
one month single pay, 12-month installment loans  and lines 

of credit to consumers across the operating markets.

Creamfinance acquires customers at much lower costs and 
with better underwriting performance than its competitors.

We use a proprietary technology and underwriting platform that 
incorporates multiple unique data sources coupled with strong 

risk management and localized collections practises.

Creamfinance has experienced strong growth
since its founding and has achieved a top 3-6 position in each of its 

operating markets with minimal capital investment to date.

Creamfinance’s future growth
is fueled by continued share expansion within its existing consum-
er lending markets and the introduction of selected new markets 

where its unique model can be applied with full potential.

Creamfinance is headquartered in Warsaw, Poland
and employs over 400 people accross its offices.
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CREAMFINANCE PROVIDES ONE-CLICK LOANS 
TO CONSUMERS GLOBALLY
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https://www.lendon.pl
https://www.crediton.ge
https://www.crediton.lv
https://www.crediton.cz
https://www.lendon.dk
https://www.lendon.mx
https://www.extraportfel.pl
https://www.ladyloan.lv
https://www.creditair.cz
https://www.efino.pl
https://www.contante.es
http://www.creditosi.com
http://www.lendon.cz


FINANCIAL INFORMATION

OUTSTANDING GROWTH
 Revenue increased by 6x between 2015 and 2018

 Recognised as 2nd fastest growing company in Europe by 
Inc. 5000 Europe 

DIVERSIFICATION
 Lending in 7 markets , operations in 10 markets

 Flexible product range

PROFESSIONAL BACKING
 Backed by VC Flint Capital (2014)

 Backed by listed credit institution Capitec (2017)

STRONG FINANCIAL PERFORMANCE
 Originated cash loans IRR >100%

 Evergrowing business with ~15% capital ratio

FLEXIBLE BUSINESS MODEL
 85% of assets are current

 72% of expenses are variable

SUMMARY DATA
in € millions 2015A 2016A 2017A 2018A CAGR 2015-18
Total Loan Volume 61 102 134 174 42%
Revenue 11 30 44 60 78%

EBIT 1,7 4,2 3,3 5,7 50%
(%) Margin 16% 14% 8% 10%
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CREAMFINANCE HAS BUILT A SOLID FOUNDATION FOR SCALING

PREMIER ONLINE LENDER

 Leading technology focused consumer lender  
enabling instant access to credit in bot emerg-
ing and growth economies.

 Strong management team with tenured expe-
rience and expertise across financial services 
and consumer marketing.

  One of the top five online lendersfocused on 
Central and Eastern European markets with 
cumulative origination volume of over €662M 
since 2012.

SIGNIFICANT CONSUMER
NEED AND MARKET DEMAND

 Over 4 billion consumers worldwide with online 
access do not have acces to consumer credit 
products.

 Currently focused on growing in markets with 
population of over 20 milion consumers of 
which over 65% can be served with Creamfi-
nance’s products.

SCALABLE LOW-COST
INFRASTRUCTURE

 Demonstrated ability to expand its products 
and payment systems geographically while 
leveraging the same proprietary lending plat-
form

 Allows for more efficient and faster rollout into 
new geographies while minimizing capital risk.

 Utilizes adequately priced local customer ser-
vice and collections resources in order to 
achieve high effectiveness in each market

SMART DATA SCORING

 Creamfinance uses best-in-class customer ac-
quisition methodologies and underwriting dis-
cipline resulting in low cost per customer ac-
quisition.

 Organic affiliate networks attract borrowers at 
costs up to 36% below competitors.

 Logistical regression based scorecards that 
are customized to local markets result in 6-8% 
loss ratios, 20% better than competitors.
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CUSTOMER PROFILE
Average age of 25-40, university degree, employed. Average monthly earnings of 500–800 €. 93%
use internet daily. Main reason for taking  a loan – shortage of money until salary.

PRODUCT - COMPETITIVE ONLINE CONSUMER LOAN

AMOUNT

First loan amount and maximum loan amount 
are critical for the customer to satisfy his financial 
needs.

  MICROLOAN: €10 - 700
  INSTALMENT: €300 - 2000
  LINE OF CREDIT: €300 - 1000

SIMPLICITY AND SPEED 
OF APLICATION

Short and convenient registration form is critical for 
high conversion rate and reduces client’s informa-
tion disclosure concerns.

  Forms can be completed within five minutes 
either via mobile or online application.

  Local call center representatives support cus-
tomer acquisition.

PRICING

A clear pricing policy increases the trust and ful-
fills the expectations of the customer.

  MICROLOAN: 120 - 240% APR
  INSTALMENT: 50 - 100% APR 
  LINE OF CREDIT: 50 - 80% APR

CUSTOMER CARE 

Accurate client request handling and multiple 
channels for delivering funds to customer is es-
sential.

  Loans funded within 5 minutes – 24 hours

  Transferred directly to bank
  accounts or to be picked up 
  at money centers.
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CONTACT

Investor Relations Manager | Krišs Riekstiņš

+37 126 646 418

kriss.riekstins@creamfinance.com 

CFO | Peter Kaufmann

+43 664 353 11 54

peter.kaufmann@creamfinance.com
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DISCLAIMER

  This document has been compiled by Creamfinance Holding 
(the “Company”). The Company has attempted to ensure that 
the information in this document is accurate, however the infor-
mation is provided “AS IS” and on an “AS AVAILABLE” basis and 
may not be accurate or up to date.  

  The Company does not guarantee the accuracy, timeliness, 
completeness, performance or fitness for a particular purpose 
of the document or any of the information in it.  The Company is 
not responsible for any third party content which is set out in this 
document. No responsibility is accepted by or on behalf of the 
Company for any errors, omissions, or inaccurate information in 
the document.

  No action should be taken or omitted to be taken in reliance upon 
information in this document.  The Company accepts no liability 
for the results of any action taken on the basis of the information 
in this document. 

  All implied warranties, including but not limited to the implied 
warranties of satisfactory quality, fitness for a particular purpose, 
non-infringement, compatibility, security and accuracy are ex-
cluded by the Company to the extent that they may be excluded 
as a matter of law.  Further, the Company does not warrant that 
the document is error free or that any defects will be corrected.

  To the extent permitted by applicable law, the Company express-
ly disclaims all liability howsoever arising whether in contract, 
tort (or deceit) or otherwise (including, but not limited to, liability 
for any negligent act or omissions) to any person in respect of 
any claims or losses of any nature, arising directly or indirectly 
from: (i) anything done or the consequences of anything done or 
omitted to be done wholly or partly in reliance upon the whole or 
any part of the contents of this document; and (ii) the use of any 
data or materials in this document.

  Information in this document is not offered as advice on any par-
ticular matter and must not be treated as a substitute for spe-
cific advice. In particular information in the document does not 
constitute professional, financial or investment advice and must 
not be used as a basis for making investment decisions and is 
in no way intended, directly or indirectly, as an attempt to market 
or sell any type of financial instrument. Advice from a suitably 
qualified professional should always be sought in relation to any 
particular matter or circumstances.

  The contents of this document do not constitute an invitation 
to invest in shares of the Company, or constitute or form a part 
of any offer for the sale or subscription of, or any invitation to 
offer to buy or subscribe for, any securities or other financial in-
struments, nor should it or any part of it form the basis of, or be 
relied upon in any connection with any contract or commitment 
whatsoever.

  Creamfinance and the Creamfinance logo are registered trade 
marks of Creamfinance. Other logos, organisations and compa-
ny names referred to may be the trade marks of their respective 
owners.
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