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2022 at a glance
330 000+ EUR 70.0 mint

Total Number of Active Customers EBITDA, 12M 2022

EUR 293.0 min EUR 183.9 min?

Vehicle and Consumer Financing Net Portfolio Revenues, 12M 2022

Exceptional twelve-month EBITDA! — EUR 70.0 min

EBITDA, EUR mint? Revenue, EUR min?

70.0 183.9

57.5 156.9

88.3

2020 2021 2022 2020 2021 2022

Net portfolio, EUR min Net profit before FX, EUR min3

27.8
19.9
4.9 .
I

2020 2021 2022 2020 2021 2022

293.0
245.5

201.4

. Vehicle Finance . Consumer Finance

' 2020 EBITDA adjusted with an increase by one-off costs of: (a) Mezzanine payments for warrant EUR 2.5 miIn; (b) amortization of fair value gain from acquisitions EUR 3.4 min; (c) non-controlling interests EUR 0.4 min; and
a decrease by one-off gains of: (a) fair value gain on acquisitions EUR 9.7 min; (b) acquisition of trademark EUR 1.8 mIn; (c) other one-off adjustments. 2021 EBITDA adjusted with an increase by one-off costs of: (a)
amortization of fair value gain EUR 3.2 min; (b) loss resulting from subsidiary write-off EUR 1.0 mIn; (c) bonds refinancing expense EUR 5.7 min; and a decrease by one-off gains of: (a) non-controlling interests EUR 5.0
min. 2022 EBITDA adjusted with an increase by one-off costs of: (a) loss resulting from subsidiary write-off EUR 0.8 mIn; and a decrease by one-off gains of: (a) non-controlling interests EUR 5.0 min.

2 Adjusted with fair value gain on acquisition in 2020 in the amount of EUR 3.4 min and subsequent amortization of portfolio gain in 2021 in the amount of EUR 3.2 min.
3 2020 adjusted with an increase by one-off costs of: (a) Mezzanine payments for warrant EUR 2.5 min; (b) amortization of fair value gain from acquisitions EUR 3.4 min; and a decrease by one-off gains of: (a) fair value gain

on acquisitions EUR 9.7 min; (b) acquisition of trademark EUR 1.8 mIn; (c) other one-off adjustments. 2021 adjusted with an increase by one-off costs of: (a) amortization of fair value gain EUR 3.2 min; (b) loss resulting
from subsidiary write-off EUR 1.0 min; (c) bonds refinancing expense EUR 5.7 min. 2022 adjusted with an increase by one-off costs of: (a) loss resulting from subsidiary write-off EUR 0.8 min.
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Keynotes
from the CEO

The strategy

2022 was a turbulent year with a high level of uncertainty
in the capital markets and on the geopolitical stage. It
was a test for our organization, and we proved that a
well-balanced and well-diversified business model is the
key to overcoming unprecedented events. Diversification
has always been part of Eleving Group’s strategy—(i)
diversification across different customer groups, with a
focus on low monthly payments and affordable products,
(ii) diversification across multiple products serving
different customer needs, (iii) diversification of portfolio
among different countries to have well-balanced revenue
streams (iv) diversification across funding sources. This
year’s strategy has proved its effectiveness as, due to
geopolitical reasons, economic turmoil, and changing moods
in capital markets; we had to reevaluate our business

in some markets, re-adjust our growth plans, and focus
more on portfolio quality. It also meant we had to become
more efficient in our operations, reduce administrative
costs, manage our capital wisely, and take a slightly more
cautious approach to new projects.

Despite all the headwinds, Eleving Group successfully
navigated through the year, achieving the best financial and
operational results in the company’s history. Our strategy
proved its effectiveness, as a result of which we successfully
diversified business risks across our markets and broadened
our funding structure. Now we find ourselves fairly
comfortable with various funding sources, such as bonds,
peer-to-peer (P2P), bank loans, and borrowings from third
parties.

In 2022, we also tightened our underwriting policies to
better prepare for potential future challenges. That resulted
in our portfolio quality improving from quarter to quarter.
At the moment, we do not observe any adverse effects on
our portfolio caused by the economic downturn, but even

if we were to start seeing some of the effects, the Group is
fully prepared to cope with them.

Products and processes

In the previous years, we shifted our business focus and
transitioned from a services-based approach to one aimed
at creating a positive long-term impact on society and

the economy. In 2021, we broadened our product range
to become an international multi-brand Group, striving to
empower diverse communities worldwide through financial
inclusion. In 2022, we continued pursuing the set course
and strengthened our position.

Despite the economic and geopolitical challenges, we
maintained growth in nearly all of the Group’s markets and
both product segments. Our most mature markets and
products continued to perform at the usual level. Car rental
and car subscription services now play an increasing role in
our portfolio, as does our motorcycle-taxi financing business
in Kenya and Uganda. Indeed, in the second part of last
year, we took a more conservative approach, but it allowed
us to streamline our existing products and achieve a high
quality of service. Although global consumption volumes fell
slightly in the second half of the year, the demand for our
products remained strong across the Group’s markets.
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Modestas Budnius
Eleving Group CEO

Sustainability

At Eleving Group, we strive to create a positive impact
through our business. We believe in sustainable practices
and provide our customers with access to innovative
opportunities that create social, environmental, and
economic benefits. Thus, we have taken the necessary
steps to make sure an effective environmental, social, and
governance (ESG) framework is in place. We are actively
working to implement, assess, measure, and report on our
ESG goals. By collaborating with various stakeholders, such
as policymakers, civil society, and suppliers, we are taking
a leadership role in creating change to address the future
challenges faced by society.

In 2022, the Group continued to pursue its climate targets,
becoming Carbon Neutral Certified. We achieved this by
offsetting the Group’s carbon footprint in projects in Kenya
and Uganda. Sustainability is also becoming increasingly
important in our product concepts, through which we
educate our customers about climate-friendly decisions and
alternatives. To this end, we launched OX Drive, an electric
car-sharing service in Latvia, and an e-motorcycle financing
project in Kenya. These actions have helped us reduce

the average CO, intensity arising from the Group’s vehicle
portfolio.

This year, we also launched our long-cherished financial
literacy project, which aims to educate more than 500 000
consumers on financial management and budget planning
through a purpose-built financial literacy platform. We
believe that a good customer is one that is informed, and
educating customers about financial literacy is a collective
responsibility.

Summary

To sum up, I would resist calling 2022 an excellent year
despite us achieving our all-time best financial results.
We had to make a number of difficult choices, such as
exiting markets and optimizing administrative costs. Now
in retrospect, I may conclude that, although hard, they
were the right decisions that allowed us to have, if not
perfect, then still a great year. Our organization and team
have once again demonstrated their agility and flexibility,
and I am confident and optimistic about the future. We
are embarking on 2023 as strong a team, business, and
organization as we have ever been.

Modestas Sudnius
Eleving Group CEO
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About the report

Eleving Group, formerly known as Mogo Finance, a public limited
liability company (société anonyme) incorporated and existing
under the laws of the Grand Duchy of Luxembourg, having its
registered address at 8-10 Avenue de la Gare, L-1610 Luxem-
bourg, Grand Duchy of Luxembourg and registered with the
Luxembourg Trade and Companies Register (Registre de Com-
merce et des Sociétés, Luxembourg) under number B.174457,
has prepared this Integrated Annual Report 2022 (hereinafter —
the Integrated Report) following International Financial Reporting
Standards (IFRS) as adopted by the European Union (EU), and in
a GRI-referenced approach (Global Reporting Initiative), demon-
strating Eleving Group’s financial standing, its performance re-
garding environmental, social, and governance aspects, adopted
measures to prevent financial crime, responsible lending and
inclusion measures, and other non-financial elements.

The Integrated Report of Eleving Group discloses sustainability
information of Eleving Group along with its key operating
entities: AS ‘mogo’ (Latvia), mogo OU (Estonia), UAB ‘mogo LT’
(Lithuania), Mogo LLC (Georgia), Mogo IFN SA (Romania),
0O.C.N. ‘"MOGOLOANS’ S.R.L. (Moldova), OO0 ‘Mogo Credit’
(Belarus), MOGO Universal Credit Organization LLC (Armenia),
AS Renti (Latvia), OCN SEBO CREDIT SRL (Moldova), Kredo

Finance Shpk (Albania), Finance Company TIGO FINANCE DOOEL

Skopje (North Macedonia) and AS Mogo Africa (Latvia), SIA
Spaceship ‘OX Drive’ (Latvia), and other subsidiaries (altogether
hereinafter — Eleving Group, the Group, the Company).

The Integrated Report covers the period from 1 January until
31 December 2022.

Please send any questions or suggestions regarding the report
to: esg@eleving.com.

The report is made public on the April 27, 2023.

Key ESG events of 2022

In June, Eleving Group participated in carbon offsetting
projects in Uganda and Kenya to compensate 114 tCO,e
arising from the administrative processes of the Group’s
headquarters (HQ), thus receiving a carbon-neutral
company status.

In July, the Group joined the “Zero tolerance against
corruption” initiative to reduce corruption risks in the Latvian
business environment, improve business disclosure practices,
and implement anti-corruption programs.

In September, the Group updated its Anti-fraud, Anti-
bribery, and Anti-corruption Policy to set a high internal
standard and come to a common understanding across all
subsidiaries.

In November, the Group introduced a CO, metric on all
Eleving Group car portals to promote cars with lower CO,
intensity per km.

In December, Eleving Group launched its financial literacy
platform in Latvia.

At the end of 2022, Eleving Group adopted a new Business
Code of Conduct and Ethics to set clear business principles
for all stakeholders related to the Group.

Key achievements of 2022

Annual adjusted revenue up by 17.2%
year-on-year (YoY) to EUR 183.9 min.

Annual adjusted EBITDA up by 21.8% (YoY),
reaching EUR 70.0 min.

Record-high portfolio of EUR 293.0 million,
reflecting annual growth of 19.3%.

The Group’s total equity amounting to EUR
72.9 min, including subordinated debt that
qualifies as equity per the Fitch Rating Agency,
with a capitalization ratio of 25.8%.

More than 146 000 new clients onboarded.

EUR 7.3 mIn raised in Kenya through a local
bond issuance program.

In June, the Group co-financed the launch of
OX Drive, an electric car-sharing service in
Latvia.

In November, Eleving Group joined forces with
Bolt and Stima to offer e-motorcycle financing
services to boda riders in Kenya.
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About the Group

Our approach Sustained growth

Our approach to business is to identify The consistent pursuit of growth has turned us into
underserved markets and disrupt them a strong, global, multi-brand player in the financial
with innovative and sustainable financial services industry, earning us a spot among the Top
solutions in the vehicle and consumer 1 000 fastest-growing companies in Europe in 2020
financing segments. and 2021.

1000 1000 ob

Europe’s Fastest Europe’s Fastest QQE
Vehicle EINANG Growing Companies FINANCIAY Growing Companies ?> an
Financin >
9 satistam | 2020 statistazs | 20271 KPR \
et

Consumer
Financing

Underserved
markets

Presence

Eleving Group is an international fast-moving
financial technology company offering services
across the globe. The Group operates in

12! markets on three continents, with more than

2 600 employees and over 330 000 loyal customers

Vehicle Consumer
Finance Finance

= | atvia Albania

=== Lithuania =t< North Macedonia
== Estonia B Moldova

Georgia

B Romania
= Armenia

B Moldova
== Uzbekistan
=i= Kenya

=== Uganda

* Ukraine is in a run-down process, and further development is paused in Belarus with limited and decreasing exposure to the market. '
Operations in Finland were launched in early 2022 and put on halt right after due to general uncertainty in capital markets. e
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Group’s profile

Eleving Group is an international, growth-oriented financial
technology company with a vast global reach. The

Group’s approach to business is to identify underserved
markets and disruptively change them with innovative and
sustainable financial solutions in the vehicle and consumer
finance segments. Founded in 2012 in Latvia as Mogo

with a focus on vehicle financing and finance lease, the
Group expanded into the Baltics within its first year in

Group’s structure

KEleving

business. It continued expansion in the following years,
now servicing 12! active markets and operating in three
continents — Europe, Asia, and Africa. Eleving Group serves
more than 500 000 loyal clients with a team of over 2 600
talented people who oversee administrative processes, risk
management, customer service, product development, and
other fundamental business areas.

GROUP

VEHICLE

EleVing FINANCE

VEHICLE

Eleving e

Mogo (Kenya) Mogo (Latvia)

Mogo (Uganda) Mogo (Lithuania)

Mogo (Uzbekistan) Mogo (Estonia)

Mogo (Romania)

Mogo (Moldova)

Mogo (Armenia)

Mogo (Georgia)

Since its inception, the Group has issued over EUR 1.2

bln in loans, with a current net loan portfolio and used car
rental fleet of almost EUR 293 min. In 2020 and 2021, the
Group ranked among the top of Europe’s 1 000 fastest-
growing companies compiled by the Financial Times.
Eleving Group has a proven track record and has developed
strong know-how that allows its flexible business model to
be implemented in new markets efficiently by leveraging its
knowledge and technological resources.

Eleving Group carefully assesses new markets prior
to entering them, looking into the legal framework,

CONSUMER

EleVing FINANCE

VEHICLE

Eleving %

Kredo (Albania)

Tigo (North Macedonia)

[ w]
P~
Bl

Sebo (Moldova)

Il
-3
Il

+ | +
+ I+

competition, country-specific risks, data availability, and
other market conditions. Furthermore, Eleving Group
visits the country to meet potential partners and suppliers
and interviews potential local management candidates.
Once the decision to enter a new market is made, Eleving
Group typically adapts its existing models and business
processes to the new market. This approach, together with
an experienced hands-on regional management team,
facilitates quick penetration of new markets and allows to
maintain operations and credit risk assessments at a high
level.

! Ukraine is in a run-down process, and further development is paused in Belarus with limited and decreasing exposure to the market.
Operations in Finland were launched in early 2022 and put on halt right after due to general uncertainty in capital markets.
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Eleving Group’s business lines

Eleving Group runs
two business lines:

Eleving Group runs two business lines: vehicle finance and
consumer finance. The Group offers vehicle finance in ten
markets — Latvia, Lithuania, Estonia, Georgia, Romania,
Moldova, Armenia, Uganda, Kenya, and Uzbekistan. As of
31 December 2022, a newly entered market of Finland is on
temporary pause for further business exploration, while in
Belarus, the Group is actively reducing portfolio exposure.
In consumer financing, the Group is present in three
markets —Albania, Moldova, and North Macedonia.

The Group’s business lines comprise several products

and services that fill the funding gap and create new
opportunities for people who previously did not have
access to finance or private transportation. Group’s primary
products can be split into three categories:

flexible lease and subscription-based products —
motorcycle taxis in Kenya and Uganda, used vehicle
rental in Latvia and Lithuania, car subscription in Latvia,
and electric car-sharing in Latvia.

lease and leaseback products in Latvia, Lithuania,
Estonia, Georgia, Romania, Armenia, Moldova,
Uzbekistan, Kenya, and Uganda.

consumer lending products — installment loans, credit
lines, single payment loans in Albania, Moldova, and
North Macedonia.

Eleving Vehicle Finance offers a finance lease and leaseback
to customers in all its countries of operation. Under a
finance lease, Eleving Group purchases a customer-selected
vehicle; the lessee can then use the vehicle during the lease
period and pay a series of installments. The purchased
vehicles are 1 to 23 years old, with the majority in the
range of 10 to 14 years. After repaying the principal,

the lessee becomes the vehicle’s legal owner. Under a
leaseback contract, Eleving Group purchases a vehicle
directly from the customer; the customer then continues

to use the vehicle and pays monthly installments. After
repaying the principal, the customer again becomes the
vehicle’s legal owner.

Both the finance lease and leaseback are Eleving Group’s
core products and currently represent 51.9% of the

total net loan portfolio as of 31 December 2022. Eleving
Group also offers multiple flexible lease and subscription-
based products, accounting for 25.2% of the portfolio. In
the Baltics, the Group provides rent-to-buy products to
customers who seek ultimate flexibility and the possibility
of returning or changing the vehicle at any time. In eastern
Africa, the company focuses on productive lending products
by financing new motorcycles and three-wheelers used for
carrying passengers or delivering goods. Such products
are offered exceptionally for self-employed riders who use
their motorcycles to generate income and provide for their
families. The Group also offers a car subscription product,
allowing customers to drive a new car on the same day
and covering all vehicle rental and maintenance costs

with a single monthly payment. Customers can choose a
subscription period from 1 to 36 months.

vehicle finance
consumer finance

Mogo is the leading brand in the used vehicle finance
market. Services are provided to customers via websites,
mobile channels, and a broad dealer/broker and branch
network. In specific markets, the Group also offers rent-
to-buy services, car subscription services, and finance for
more expensive vehicles through strategic collaboration
with local banks. This is done under different brands (Renti,
Renti Plus, Primero).

In 2022, the Group expanded its product range to include
the car-sharing service OX Drive. This is an app through
which an electric car-sharing service is offered in Riga and
other nearby cities. In its first months, the new car-sharing
product proved its viability and potential, and nhow more
than 40 Tesla cars under the OX Drive brand provide a
high-end and eco-friendly mobility experience for people
who only need a car for short distances and short periods.

The proven business model of Eleving Vehicle Finance is
built on the increasing demand for mobility around the
world as well as the demand for quality used vehicles
across Eleving Group markets, and it is realized through an
innovative, data-driven, and fast process. IT investments,
robust controls, efficient debt collection, and direct
partnerships with used car dealer networks underpin

this process. With a focus on secured lending against a
vehicle’s title, Eleving Group has unlocked a niche market
for financial services, and is a first mover in this sector,
benefitting from economies of scale and competitive
advantage. Before establishing Mogo in 2012, there was no
convenient alternative to finance used vehicles older than
five years in the Baltics.

Eleving’s Consumer Finance business focuses on markets
lacking financial inclusion and having communities
underserved by conventional financial institutions. In most
cases, there is no "middle ground” between difficult-to-
access bank finance and very limited, expensive short-
term loans. Eleving Consumer Finance companies are

often the only ones offering online and offline customer
service experiences for diverse customer groups. With over
100 branches in Moldova, North Macedonia, and Albania,
Eleving Consumer Finance companies offer flexible financial
products—from credit lines to installment loans, providing
access to substantial funds to customers that meet the
Group’s credit assessment benchmarks. This business line
accounts for 22.9% of the total portfolio.

The key consumer financing product Eleving Consumer
Finance offers is a long-term unsecured loan with regular
fixed monthly payments. Interest rates differ based on the
product, loan size, and term, with decreasing pricing for
longer maturities. A customer may repay the outstanding
loan balance in full at any time or make required minimum
payments by the terms of the loan agreement.

The Group’s vehicle and consumer finance business

lines have separate management teams. Having a larger
operational volume and geographical outreach, Eleving
Vehicle Finance’s business operations are managed through
two regional hubs—Eleving Africa & Asia and Eleving
Europe. The Group s headquarters of both business lines
are operated from Riga, Latvia, and Vilnius, Lithuania.
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Eleving Group’s product universe

Kredo.a
Accessible financing
through traditional
online and offline ) sebo.m

consumer loan
products.

Tigo.m«

Flexible premium
car leasing for
those interested in
the highest quality
vehicles.

primero

Easily accessible and
affordable mobility
product for customers
in underserved
market segments.

A rent-to-buy product

Mobility

and

inclusion

designed with
ultimate flexibility in
mind.

[ renTi

Subscription-

based product of
brand-new cars for
clients searching for
immediate mobility
solutions.

-
=

— Ren

P

lu

A solution to self-
employed who

use mobility as a
source of income for
providing for their
families.

mogo

Boda loans

Group’s latest product
launched in July 2022
- Tesla based car-
sharing experience in
Riga region, Latvia.

®x

. Financing products include traditional lease and leaseback products as well as
consumer financing products that accounted for 75% of the Group's total net
portfolio as at December 2022.

Portfolio balance!

as per December 2022

Consumer Flexible lease
lending & subscription-
products based products

22.9%

25.2%

Services products include flexible lease and subscription-based products that
accounted for 25% of the Group’s total net portfolio as at December 2022.

Vehicle Finance?

(Lease, leaseback + flexible lease and subscription)

| atvia (LV)

— Population?: 1.9 min
Passenger vehicles*: 0.66 min
Operations launched: y2012
Share of portfolio: 4.6% (10.1%")

s Armenia (AM)
Population: 2.9 min
Passenger vehicles: n.a.
Operations launched: y2017
Share of portfolio: 4.4%

Lithuania (LT)

. Population: 2.8 mIn
Passenger vehicles: 1.26 min
Operations launched: y2013
Share of portfolio: 9.4%

B¢l Moldova (MD)
Population: 2.6 min
Passenger vehicles: 0.58 min
Operations launched: y2017
Share of portfolio: 5.5%

B Estonia (EE)
Population: 1.3 mIn
Passenger vehicles: 0.79 min
Operations launched: y2013
Share of portfolio: 3.9%

Uzbekistan (UZ)
Population: 34.2 min
Passenger vehicles: n.a.
Operations launched: y2018
Share of portfolio: 3.0%

Lease &
leaseback
products

Georgia (GE)

Population: 3.7 min
Passenger vehicles: 1.01 min
Operations launched: y2014
Share of portfolio: 5.5%

Romania (RO)
Population: 19.2 min

Kenya (KE)

Population: 53.8 min
Passenger vehicles: 0.96 min
Operations launched: y2019
Share of portfolio: 17.8%

Uganda (UG)
Population: 45.7 min

Eleving Group has a geographically diverse portfolio
across three continents. Over 75% of the business

is concentrated in European countries with resilient
economies and strong currencies. The Group’s African
markets account for over 25% of the portfolio.

From the beginning of the war in Ukraine on 24
February 2022, the Group has gradually diversified its
portfolio across markets to absorb the adverse effects
of the war. Since 2Q2022, Eleving Group has reduced
its portfolio exposure in Belarus and performed a
portfolio run down in Ukraine.>

* Including Primero product portfolio in total portfolio balance

2 Finland on pause, with license acquired in Q2 2022

? Population data source: Eurostat and World bank

4 passenger vehicle data source: ACEA VEHICLES IN USE REPORT and Nation Master

° Ukraine is in a run-down process, and further development is paused in Belarus with limited and
decreasing exposure to the market. Operations in Finland were launched in early 2022 and put on
halt right after due to general uncertainty in capital markets.

Passenger vehicles: 6.90 min
Operations launched: y2016
Share of portfolio: 10.1%

Passenger vehicles: 0.17 min
Operations launched: y2019
Share of portfolio: 7.5%

Consumer Finance

- Albania (AL)
Population: 2.8 mIn
Business acquired: y2020
Share of portfolio: 10.1%

Jvll Moldova (MD)
Population: 2.6 min
Business acquired: y2020
Share of portfolio: 6.8%

gg North Macedonia (MK)
Population: 2.1 mIn
Business acquired: y2020
Share of portfolio: 5.8%
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Taxonomy eligibility

The EU Taxonomy regulation is a classification system

of environmentally sustainable economic activities.! The
regulation aims to direct capital flows towards projects
and activities that contribute to at least one of the EU’s six
environmental objectives:

1. Climate change mitigation
2. Climate change adaptation

3. The sustainable use and protection of water and marine
resources

4. The transition to a circular economy
5. Pollution prevention and control

6. The protection and restoration of biodiversity and
ecosystems.

Taxonomy Mandatory Reporting

Required information (art 10(2))

Report of the réviseur d’entreprises agréé 12

Companies that are within the scope of the Non-Financial
Reporting Directive (NFRD)? must disclose taxonomy-
related information following the methodology and
implementation timeframe of the disclosure obligation as
specified in the Disclosures Delegated Act.?

In the 2022 annual report, Eleving Group will disclose
information regarding its exposures to taxonomy-eligible
and non-eligible activities in line with article 10(2) of

the Disclosures Delegated Act. Currently, the eligible
activities concern the first two objectives of the Taxonomy
regulation: climate change mitigation and adaptation.*

The proportion

Absolute sum of total covered

assets
Exposures to Taxonomy-eligible activities 80 173 422 22.1%
Exposures to Taxonomy-non-eligible activities 281 248 521 77.5%
Exposures to central governments, central banks, and supranational issuers - 0%
Exposures to derivatives = 0%
Exposures to undertakings not subject to NFRD 1 455 347 0.4%
Trading book and on-demand inter-bank loans - 0%

Eleving Group’s exposures to taxonomy-eligible activities
comprise leases for vehicles, loans backed by vehicles, and
used vehicle rental services. These loans directly relate

to activities that fit the description of section 6.5 of the
Climate Delegated Act Annex I: Transport by motorbikes,
passenger cars, and light commercial vehicles.! The
exposures to taxonomy-non-eligible activities include
unsecured consumer loans and vehicle loans granted
outside the EU and loans to companies that are not subject
to the disclosure obligations under the NFRD.

Eleving Group has set targets to reduce the climate impact
of its portfolio related to these activities (see section
Striving for climate impact reduction and adaptation). These
climate targets relate to product design and engagement
with clients. However, these targets are not considered

in compliance with the Taxonomy regulation because

it is currently difficult to estimate the availability and
accessibility of information required to demonstrate that the
activities Eleving Group are financing are taxonomy-aligned.
This approach will be reviewed in the coming years, pending
the feasibility of proving alignment.

! Regulation (EU) 2020/852 of the European Parliament and of the Council of 18 June 2020 on the establishment of a framework to facilitate sustainable investment and amending Regulation (EU) 2019/2088.

2 Directive 2014/95/EU of the European Parliament and of the Council of 22 October 2014 amending Directive 2013/34/EU as regards disclosure of non-financial and diversity information by certain large undertakings and

groups.
3 Commission Delegated Regulation (EU) 2021/2178 of 6 July 2021.
# Commission Delegated Regulation (EU) 2921/2139 of 4 June 2021.



Our group Management report Consolidated financial statements

Stakeholders

Eleving Group believes a stakeholder-based approach helps
to understand and manage both opportunities and risks to
ensure sustainable growth and profitability; therefore, the
Group focuses on bringing value to its stakeholders:

Employees: career advancement and personal
satisfaction.

Customers: enabled upward social mobility through
financial inclusion across diverse communities.

Investors: return on the allocated capital.

Regulators: a reliable partner in shaping the industry; a
transparent and compliant entity.

Local economies: regular tax revenues, a well-paid and
educated workforce, and a non-discriminating attitude
from an international employer.

The industry: a trend and standard setter that drives
innovation.

Eleving Group earns a substantial majority of its revenues
from interest payments and fees on the loans the Group
makes to customers. Financial institutions and other
funding sources provide the Group with capital to fund
these loans and charge interest on funds that Eleving Group
draws down.

! Commission Delegated Regulation (EU) 2921/2139 of 4 June 2021, Annex I.
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Eleving Group’s investors’ community comprises investors
from the Baltics, Western and Central Europe. They value
the Group as a trusted partner that can deliver consistent
and sustainable growth.

The Group’s business depends on certain services provided
by third parties such as banks, local consumer credit
agencies, IT service providers, and debt-collection agencies.
An inability to maintain existing business relationships with
banks, local consumer credit agencies, IT service providers,
debt-collection agencies, and other third-party providers

or the failure by these third-party providers to maintain

the quality of their services or otherwise provide their
services to the Group may have a material adverse effect
on its business, financial condition, results of operations,
prospects, or cash flows.

The Group’s current and potential customers are working-
class people receiving a regular income but having limited
savings. Typically, these are customers underserved by
traditional banks due to the low-ticket size, inefficient
underwriting process, complicated and inefficient loan
application process, and long turnaround times for such
loans.

Potential customers for a consumer loan often try to
address urgent cash flow needs, mainly related to
unexpected expenses and financing consumer electronics
purchases. Eleving Group’s Consumer Finance customers
are equally divided by gender and fall within an age range
of 21 to 59.
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Customers of Eleving Group’s Vehicle Finance prefer to
drive used premium-class vehicles instead of new or
few-year-old economy-class vehicles since such vehicles
perform better, depreciate less, and have cheaper
maintenance cost due to a well-developed aftermarket.
For most customers, a car is not a nice-to-have item but
a necessity to travel to their workplace or earn income.
The Group also serves small and medium enterprises that
need quick financial solutions to solve mobility issues in
their businesses. Most of Eleving Group’s Vehicle Finance
customers are males aged 21 to 59.

A significant part of used car sales occurs at physical
locations where potential customers can see and test a
car while interacting with a seller directly. Because of this
trend, Eleving Group introduced dedicated partner account
managers and specific partner programs to establish close
business relationships with used car sellers. As of 31
December 2022, Eleving Group has signed Cooperation
Contracts with more than 2 000 car dealerships.
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As of 31 December 2022, Eleving Group has 350
strategically located branches in its countries of operation,
allowing it to serve a broader population and address its
customers’ needs across its business lines.

Eleving Group and its companies’ membership in trade
associations, unions, and other organizations provide
information on the trends of the financial and related
industries and ensure representation of national and
international interests in developing policy documents,
legislation, and standards. For example, in Latvia, the
Group is represented at the Latvian Fintech Association, in
Moldova—at the Alternative Financial Services Association
of Moldova.

The Group'’s representatives regularly discuss the
development of the finance and related industries with
industry professionals at various forums, conferences,
seminars, and working groups.

Business driven by technology

Eleving Group utilizes state-of-the-art technological Eleving
Group utilizes state-of-the-art technological solutions

that ensure the quickest disbursement of funds in the
market while maintaining the flexibility needed to serve
underserved communities. Care for customers means open
communication and tailor-made solutions. Innovative and
technology-based internal processes allow the Group to
analyze and assess all the possible customer and vehicle
data. All decisions are based on an in-house scoring model
and a data-driven metrics pool.

Since Eleving Group’s IT strategy utilizes the most
sophisticated technologies and solutions available on
the market, the Group intends to continue substantial
investments in IT systems and adapt its operations and
software to support current and future growth.

Eleving Group’s IT department supports the entire product
development and optimization lifecycle. Eleving Group
embraces effective design principles and applies value-
driven prioritization principles to maximize return on

time invested by the IT department. This approach aims
at building solutions based on validated business needs,
focusing on running secure and stable systems, minimizing
maintenance costs but maximizing customer conversion
rates, and streamlining portfolio administration.

Eleving Group constantly invests in digitization, data
processing, and risk solutions. With Eleving Group’s
experience and expertise in providing innovative and data-
driven financial services, such investments strengthen the
Group'’s position to stay ahead of its competitors in terms of
ease of use, customer convenience, and product offering. In
addition, the Group’s IT systems have demonstrated a track
record for reliability and undisrupted performance, with no
significant system downtime in the last three years. Eleving
Group believes that its in-house IT team will be able to
maintain the current service level and further develop and
strengthen the performance of its IT systems.

Eleving Group uses a data-driven analysis and a data-driven
decision-making process in all aspects of its business. Using
data improves the assessment of existing and potential
customers, helps optimize marketing expenditures,

enhances credit risk management, and facilitates efficient
new product development. Predictive data from alternative
and traditional sources, such as credit bureaus, are used for
a customer’s valid credit scoring.

Eleving Group, as a responsible citizen of the international
business community, encourages responsible lending,

and its priority is to ensure a transparent and convenient
customer journey. The Group ensures that customer data
is processed and stored in a secured, encrypted way.

The Group’s daily business operations are supported by

a specialized toolset and IT infrastructure, like a fraud
prevention & scoring engine, risk evaluation engine, and
usage of alternative data sources.

The vehicle assessment software automatically assesses
the value of a vehicle by combining 10+ variables among
thousands of vehicles on the market. To simplify the
customer journey, there is a streamlined CRM (Customer
Relationship Management) tool with multiple integrations
with relevant credit bureaus, all central banks, and call
center solutions. To provide convenient customer service,
e-payments are used. The proprietary algorithms in the
debt collection engine ensure high-efficiency operations.
Integrated GPS (Global Positioning System) tracking

and alerts enable access to customer data even when on
the ground. By using cloud service providers, mission-
critical production systems utilize the advantages of high
availability, fast scalability, and business continuity. We
take full advantage of the managed automation possibilities
enabling Eleving Group to have cost-efficient IT operations
with a constant focus on information security.

In 2022, Eleving Group introduced the latest version of a
dealer’s portal where partners/dealers can manage their car
ads, fill in loan applications, follow the application process,
upload digital documents, coordinate the digital signing of
the documents, communicate with the clients on the status
and process, and many more. The dealer module proves
that Eleving Group is not only thinking about the end
product and the customer experience but also about the
intermediate stages of the credit lifecycle.
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Strategy and goals
for 2023

|

Products/geographies Capital management
m  Maintain organic growth in the existing markets. m  Maintain sufficient and comfortable headroom for
m  Increased focus on client retention and repeated financial COUSEIEE Interes_t C_ove_rage e (ICR);

clients across all business lines Net Leverage ratio and Capitalization ratio.
m The launch and scale-up of near-prime car leasing m  Focus on efficient capital allocation between the

product (Primero) in Lithuania and Estonia. existing markets and products. Evaluate possible

) ) i ] growth opportunities through portfolio or business

m  Promotion of e-boda financing product in Kenya. acquisitions or new market launches.
m  Focus on organic growth in the East Africa region. m  Monitor developments in the financial markets
m  Scale-up of electric car-sharing service in Latvia. since the local bond in Latvia is maturing in 2024.
m  Analyse opportunities for further growth in new m  Focus on attracting private debt in East Africa

markets. markets to further facilitate growth and mitigate

the FX gap.
o —_—
|

Sustainability Processes
m  Promote Group’s e-mobility products. m  Further automation and improvements in sales and
m  Reduce the carbon footprint arising from the client underwriting tools.

company’s portfolio. m  Focus on cost optimization initiatives in East Africa
m  Continue reducing the resource consumption and region.

waste generation volumes in Group offices. m  Roll-out country wide motorcycle financing branch
m Continue the improvement of the company’s network in Kenya.

processes and policies to maintain a sustainable

and transparent business practice.
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Our mission

To facilitate upward social mobility across diverse
communities around the world by creating access to
innovative and sustainable financial solutions.

Our values

We are hungry for success and strive
for excellence. While we revel in the
process of dealing with any challenges
encountered along the way, it is the
result that truly matters and drives us.
We define and measure our success,
allowing it to be the driving force for
new achievements.

We have a business owner’s
mindset. We take full responsibility
for our actions and decisions,
encouraging others to do the same.
We take the initiative rather than
react to events—we take calculated
risks, boost efficiency, and keep
improving.

We are open, honest, and caring.

We lead by example and are trusting
and trustworthy. We care for and
support each other in reaching our
common goals. We work with passion,
celebrate our victories, and have fun
along the way. We thrive on equality
and diversity. An individual can
achieve a great deal, but even more
with a strong team.

We challenge and elevate everything
we touch and are eager to find out-
of-the-box solutions. Change is our
driving force, and we face it head-
on. We take on whatever comes

our way, showing strength in a
changeable environment.
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Sustainability:

approach and

Eleving Group is set to generate long-term value by
fostering responsible financial behavior and practices,
actively considering the societal impact of its business
operations and the interests and expectations of the
most relevant stakeholders, and contributing to a more
sustainable future.

As a financial technology group with operations and clients
around the world, Eleving Group promotes sustainable
business practices and helps its customers capitalize on
opportunities that bring positive social and economic
impacts. Concerning several sustainability criteria, Eleving
Group is a trendsetter introducing Western European values
and incentives in developing countries, thus elevating the
lives of vulnerable and diverse communities.

The Group is fully aware of the impact of its activities
and its responsibility towards customers, regulators,
shareholders, employees, business partners, and
communities in which it operates, and is guided by the
following sustainability principles:

Materiality analysis

In 2022, Eleving Group conducted a materiality analysis

to define the most relevant sustainability issues to the
Group. The materiality analysis considered the nature of the
business operations and the value chain of the Group, and
various environmental, social, and governance impacts that
its activities directly or indirectly might make or be affected
by, and then prioritized these different ESG aspects through
the following lenses:

Stakeholder expectations (online survey and 1:1
interviews).

Relevance from the management’s point of view
(workshops).

Trends seen from a peer review (desktop analysis).
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scope

Compliance with high responsibility standards from
a legal, ethical, economic, social, and environmental
perspective.

Commitment to balancing economic success with
environmental and social responsibility.

Responsible lending at the core of the business;
continuous integration of environmental, social, and
governance (ESG) criteria into the lending process.

Promotion of transparent communication and open
dialogue with our stakeholders.

To implement these commitments, the Group’s most
significant impacts have been identified, measurable targets
set, and the progress on reaching these has been publicly
reported. Above all, Eleving Group is transparent about
direct and indirect impact on the environment, societies,
and economies where it operates.

High-level soon-to-be requirements of EU sustainability
regulations, i.e., taxonomy and the Corporate
Sustainability Reporting Directive (CSRD) (detailed
requirements to be launched yet).

As part of stakeholder engagement, Eleving Group’s
managers of different functions and business units picked
the most important stakeholders to be invited to do a survey
on sustainability. Altogether, around 150 stakeholders

and experts from around 130 organizations contributed to
the Group'’s efforts in developing a systematic approach

to sustainability, environmental and social aspects, and
responsible business conduct. The findings are summarized
in the table below, indicating stakeholder expectations
regarding priority sustainability areas.

Major Financial Policymakers, Civic

stakeholder community regulators, Suppliers, society:
Priority categories (banks, authoritie<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>